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(Giddens, 1991), «

” (Habermas, 1971,
(Hassan, 1987) |

” (silent m ajority )
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« M ,

) ( , 1987).
( , 1994), ( , 1993).

b

(Mead, 1936; ° 5 1995).

, (the Renaissance)
( ) ,
« » ( , 1992). , “ ”
1990). ) s
( , 1995),
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) A i

(Vidich, 1995).

2

1920—1960 ,

change-value )

1991). ,

(sign-value)

b

(Bourdieu, 1983).

(Baudrllard, 1975).
) (J. Baudrillard)

of reproduction ), ” (orders of simulacra).,

(simulation) (Baudrillard, 1983).

(production)
1L
(unique original)
— (signifier-signified )
(natural law of value). “
ty ).
2

(use-value) (ex-

(Jameson,

b

(P. Bourdieu)

«

” (forms

(counterfeit)

(dualism ),
(craft) ,

” (Appearances disguise reali-
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b 9

) (commodity law of value ).

” (A ppearances create an illusion of reality).

3. . ,
(reproducibility).
0 1
tem of signifier). ,
ue). “ ” (Appearances invent
, (ambivalence)

(Baudrillard, 1993).

(discipline)

b

” (hyper-reality )

«

(binary mode)
(digital code),

b

(self referential sys-
(sturctural law of val-

reality ).

(seduction) (Baudrillard, 1990).

, (There is no fashion, only fashions).
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« > ,

(LeBon, 1960).
(8. Asch)
Milgram) ¢
(Milgram, 1963).

” (Eichman phenomenon)

b b
b
b
’
? ? 7
( ) « ”»
b
H
b
b
b b
! “ ” (commodity audience ).
b
’ H ’
b
~ o b
sapiens) . R

(Tarde, 1903 ).

(Asch, 1951). (S.
?
?
!
|
s « ” (Homo
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(communicative reason), « ” (Habermas, 1976),
o . b
o «“ b M
,
” (Mead, 1934, p. 327). ,
, , (universal discourse) ,
) .
o b b
H ’ ° . o N
, « ” (M olnar, 1994).
. o b
o b b
. « ” (silent
minority). , .
?— . o
b o «“ ?
«“ ? . o o
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o b b
° H
. . s
) .
b
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