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Abstract. The method of questionnaire survey is introduced from the western soci-
eties. Such kind of the method is more suitable for the western culture of direct expres-
sion or direct interaction. The questionnaire survey method meets troubles with the
problems of “ two psychological areas” in China. The author argues, comparatively speak -
ing, larger psychological areas of the Chinese are closed areas that would not open to oth-
ers. Most Chinese prefer to express their ideas in indirect ways. We can find the prob-

”  «

lems of “two language sy stems”,

” «

two record systems”, “lost of ego” and “w hole collec-
tive attitudes” in the Chinese daily life. Therefore we must modify the questionnaire
method when we apply it in Ching s situation and the author present some suggestions

to solve the problems.

, 1998 .
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2160 ) ( , 1999: 37).
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