2004 4

— JERX 42 R AWFE

Abstract: As a vulnerable group, migrant workers are frequently infringed upon and overlooked. The
movement of corporate social responsibility and the codes of conduct initiated by some multinational
corporations have promoted the potection of worker’ s rights and interests. The consumer movement is one
of the direct pressures that make multinational corporation do these. In recent years, relevant activities
are gradually developed in China. Based on survey, the author finds that the consumers in China know
little about corporate social responsibility and codes of conduct. Consumers who clearly point out that the
potection of labor rights and interests are very few. In the mean time, consumers also know little about
consumer movement. Moreover, quite amount of consumers take a negative attitude towards the consumer
movement. They would be more willing to resort to the government, law and institution. The reason lies

in the unique fom of state-society relationship as well as the weakness of Chinese consumers.
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