W E &

s R CE R AR OSHF R BRI R, AL CAHATT HA
R, AN, HEOAR BN RHEE M A RAS BRER
FHERNAL 2 OERS, ¥ Mo BFEE R A2 X Rt s MERRE
HEA, HANXELE MW RT. M. B e RAWHLETE
RE HAREMEQC H2FN L2 FEFTMAUELI; € 5ZRBREA
MEAER, B2 AE R & MEAE NH, X 2ATH F W ERE
ME B fnlE & W . ERE At MO ARKE # A% ET
MG A B 0, T AT E KEY R AR SR AR OB IR, KBk
T MNEHaZ B AT RMBTH RS KA R QE X R,
HENE HAFEHE #HaR HaNER

(social mentality),
/ . ,

X OARALHSREFET HHRF LA R R LR T 69T 8, A LB
O RABARHAXRAETE FEHF & LKIEE 1942006 F5 Atgta XL HE &
it 4198 B A P ACHF 127 B FPEHFAMFE ML I BZ AN X BE (A5
F )42 %.
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proposes a stuctural approach on the study of soical capital theory, which means that
social capital should be defined by its network structure rather than its network function.
Based on a structural approach this aticle will focus on the analysis of the overall
structure and class structure of the networks of Chinese policy elites. Having surveyed 301
representative policy elites from 25 provinces all over the couniry in 2004, we found that
the three aspedts of the intercourse process namely, identification marks interpersonal skill
and individual efforts which are embodied by the four varables of education, system
stability of job mobility, administrational level, and social intercourse participations, have
significant contributions to social capital of policy elites. Moreover; because of the
“ admittance doowsill” effect thatwe tend to classfy the groups we are communicating with
according to their class, the contnibutions of these factors above show obvious characteristic
of ladderlike structure.

The Psychological Link between the Individual and Society: The concept of
social mentality  «+reeeeeee eenes e e e Yang Yivin 117

Abstract: This article proposes conceptual definition of social mentality, according to the
analysis of social mentality framework. It is believed that social mentality is a pervasive
and altencompassing macro-phenomena embedded in the whole society. It is the
summation of the emotional tune, social consensus and social values. Social mentality
influences social participators’ potential contingencies and emotions according to the
mechanism of social identification, motivation and emotion, de-individualization. This
mechanism relies on the investigation of social popularity, consensus motivation and
confidence towards future to interact the relaionship with mainstream ideology. Social
mentality is ruled out from the homogeneity of individuald mentality, but not merly a
simple summation. However, it is a newly originated self-characterized and self-
functional psychological phenomenon. It reveals the ultimate macw-relationship between

individual and society as a whole.
Causal Analysis in Social Research =« -eeveeeeeeeevnnnes Wang Tianfu 132

Abstract: Causal analysis is the foundation of scientific research. It is also the key for
accumulation of knowledge and discipline building. However, we now face a sedes of
problems in social research. To a cenain extent part of the reasons lies in neglect of
causal analysis or weak undemstanding of it. The purpose of this paper is to provide a clear
account of the concept of causality, to remind researchers of the importance of causal
analysis and in combination with research examples, to give some basic rules and
strategies in causal analysis. In reaching general conclusions with explanatory powers,
both qualitative and quantitative research methods are consistent with each other in

applying causal analysis.
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