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1 2004—2006 & »

( ) %) ( )
1 2004 2 383 93 4 ( )
2 2004 2 338 845 ( )
3 2004 4 6193 992"
4 2004 4 280 ( )
5 2004 5 26420422 ( )
6 2004 5 6193 992"
7 2004 6 1004 599
8 2004 6 496 99 2
9 2004 6 812 90 0
10 2004 6 1039 945 ( )
11 2004 6 3824 76 3
12 2005 1 303 89 1 ( )
13 2005 2 6193 99 2%
14 2005 2 976 91 2 ( )
15 2005 3 5894 99 9
16 2005 3 3293 82 3"
17 2005 4 1004 599
18 2005 4 3183 84 2
19 2005 5 5894 99 9
20 2005 6 203 ( )
21 2006 1 3365
2 2006 2 913 913
3 2006 2 5894 99 9
% 2006 2 561 935 ( )
25 2006 3 5894 99 9
2% 2006 3 973 97 3
27 2006 3 5894 999

*%

KK¥
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.GSS:

— (General Social Suwey,

GSS). “ ” (NORC)
1972 1993 ,GSS .
, 1900—

2500 . . 1994 .
, . 3800— 4100 . 1972
GSS . . 20
1973 . ,
. NORC , 7000
GSS . . GSS
) (Dorsten
& Hotchkiss, 2005; 350). s
2 1972 2002, GSS 30 21 .
44000 . ,
70%—80% ( 2000 2002 70%., 1993
82%), 21 76 % ( 2).
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GSS

() ) %)

1972 1613 N/A
1973 1504 N/A
1974 1484 N/A
1975 1960 1490 76
1976 1999 1499 75
1977 1987 1530 77
1978 2070 1532 74
1980 1932 1468 76
1982 2385 1860 78
1983 024 1599 79
1984 1865 1473 79
1985 1942 1534 79
1986 1934 1470 76
1987 2425 1819 75
1988 1923 1481 77
1989 1971 1537 78
1990 1854 1372 74
191 1945 1517 78
1993 1959 1606 82
1994 3836 2992 78
196 3821 2004 76
1998 372 2832 76
2000 4024 2817 70
2002 3950 2765 70

43698
Dosten, Linda Eberst & Lawrence Hotchkiss, 2005; 350.
* 3

) NORC
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. 7
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2001 12 N 73 6193
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92 5894 ). ,
99.2%  99.9%.
GSS ,
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GSS ), 5% ,
10096 7 :
o1 907 10 .
1 )
, 2000—2001 “
” (General Household Suwey, GHS)
33%, 67%;  1999— 2000 “
” (Family Expenditure Survey, FES)
37%., 63% (David & Sutton, 2004 : 181).
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7 ( , 2000
7 ( » 2000: 177),

YK, WA R DL, B de 2003 F A AT K A RAE T F 6 KT #AT 8 —AR X
“SAS A2 M AL, HH Y A H MR ALR AR E T W4 SR SR AT H
2T 5o A0 e ks B ARA), RIFT B R A E.

129



2007. 3

20

130






SR 2007. 3

. , 30 )
GSS )
( )s
. GSS
6% : ,
¢ 50% )s
C 9%  ).76% GSS
. GSS
“ , (NORC)
” (Dorsten &Hotchkiss, 2005; 350).
76% “ ” ?
¢ 77 s
, GSS



b o
o ’
’ o
Al
? ,
o
’ H ~
o
’
’ 9 b
’ ’
o ’
. N N N
s o
( ) ,
o ’

9 o
K
3 » 43 »
o M
o b
o
3 ”»” «
b
2
b K o b
[43

” (Babbie, 1986: 221).

133



2007. 3

)s

30

134



, 1500 ,
. 300
15 . 30
5 .
(
(
);
, 2000, € »
, 19874
—. 2000,
(195—199%)Y,
, 2000, €

s 300
30 . 20
s a0
),
75 )
( 25 ),
» 3
X
M« » 6

Babbie, Farl 1986, The Pructie of Social Research. 4" edition. Wedsworth, Inc.
David, Matthew & Carole D. Sutton 2004, Sodal Research: The Basics. Sage Publications Lid.
Doisten, Linda Eberst & Lawrence Hotchkiss 2005 Resaurch Methods and Society. Pearson Education,

Inc.

Nachmias, Chava Frankfort & David Nachmias 2000, Research Methods in the Social Sciences. Sixth

edition, Worth Publishers

Neuman, W. Lavrence 19%, Social Research Methods. Allyn and Bacon.

b B4 B RAFHF &
LG K AT

135



deeply shaped ly the state’ s policies and institutional armangements. Meanwhile, the
state’ s institutional arrangements of consumption have much to do with the situation of
incentives to labor. Fuithermore, the relationships between consumption institutions and
incentives to labor vary with the state’ s legitimacy resources. Thus there is a logical path
underlying the change of the institutional arrangements regarding consumer lives and labor
motivation, and this path is closely related to the change of the state’ s legitimacy

resources.

The Medieval Cities and the Origin of Modem Citizenship: The heritage of
Weber s sociological study on city ~— «eeereeeeeeeee e Wang Xiaozhang 99

Abstract: Citizenship is a core concept of modem politics, and the modern citizenship of
some special western cities onginated in the late middle ages. Through a reconstructive
reading and interpretation of Weber s study on cities this article points out that by
comparative studies between the eastern cities and the western cities between medieval
cities and ancient cities, and via the hidden dimension of religion in his sociological study
on city, Weber showed to us the structural economical and cultural conditions under which
the western medieval cities were capable of giving birth to the early shape of the form of
modern citizenship. Weber' s analytic framework with respect to the medieval cities and the
ongin of the modem citizenship is of enlightening significance to our understanding and
reading of the recent theores related to citizenship, incduding the disputes between
Communitarianism and liberalism.

Is High Response Rate Better 7 Another understanding on response rates for
SOCial SUIVEY — «wreeseeees sennes s e Feng Xiaotian 121

Abstract Based on the query of American scholar, the paper discusses the problem of
response rates for social survey and its methodological sgnificance. Using the results of
American GSS for reference, the author points out that on the one hand as the size of a
sample represented by the response rate is the final indicator of representativeness of a
survey result, so the higher response rates the better. On the other hand, there are many
factors restricting and affecting the response rates for social survey, and if seeking an
impractical high response rate it would be likely to affect the quality of the survey. In this
case the higher does not equal to better. We should pay attention to both the completeness
of the sample and the quality of the information to increase response rates as well as avoid
high response rates with lower quality.

Is Falsification Possible in Social Science 7 =+-+ex«-e- Zhang Yang 136
Abstract; This article discusses the methodology of Poper s methodological falsificati onism
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