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“ (something)”
place),  (thing)—

(non-person ), (service) —
—10 ) ° ’

(local geographic ties) —
(specific to the times) —

(time-less),

2007. 5

(Ritzer, 2004.3),

(Ritzer, 2004:7).

<«
b b

(place ) —

(non-
(non-thing),  (person)—

(nonrsewice) (Ritzer, 2004: 8

3

(unique) — (generic),
(lack of local ties),

(humanized ) —

(dehumanized ), (enchanted ) — (disenchanted) , <
(Ritzer, 2004: 19— 36). ,
Bewger King ) s ’
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, (Ritzer, 2004, 142
—143). « ” R
s « ” (Ritzer,
2004: 1927193)0 s ’
. . ) (nostalgia)
...... , , » (
’ 1965 1_2)0 ° ’
. (Ritzer, 2005: 6—7) “
7 « ¢ , 2001) Micosoft, «Intel. IBM . White
House, World Bank, WTO  IMF
(Manning, 2000) ° [} ’
(Schor, 1998: 20).
(Martin Walser) , s “
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-

2001 13).

« > ;
, (many globalizations ). “
glocalization,
(Appadurai, 1996 11 ). (globalization )
(localization ) . ,
s “ ” (re~colonization) ., ,
1980— 90 ,
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. . — ’ > (micro-
marketing)” ( , 2000: 145),
[13 2
b
. (eropeanization)
(subglobalization ), (Samuel Huntington ) « 7
« ”»”
b b A
[ ”»
b b o
. , . N . N
; . N
’ b
. . ,
b ° b
b b
3
o N
(easternization)” ,
b b b
. 1960 )
[13 2
b b
N N
- ~ ~ ° ) 30
« ”
b b
~ o b
’ b
. . ,
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(Clammer 1992.205). ,
(Beiger,
2002: 7)., N .
W rangler . ,
, « »
) (duality of structure),
7 ( » 1998: 93),

(Giddens, 1979:69). — (agency-
structure linkage), ,
(thinking globally )7, “ (acting
locally)”. , N ,
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~ ~ 0

. (1964/1899)
(2001/1904) .
(agents ),

(victims). ’

b

~ ~ ~ ~ ~

(Gabriel &Lang, 1995:62).

, , (Miller,

« ” [43 ”»
b 2
« » 43 ”
2
« ”» «
K
”» « ”» « »
b
<« »
b
« ”»
K b
) ~
9
~ ~
K
43 »
b 9 9
b
0 ~ ~

~ ~ ~ o 9

(Davis, 2000: 204).
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» 2003:268). ,
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»

.
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b o
b o
“ (productivist bias)” (Ritzer & Goodman, 2004.
84), ;
b o
b o ’
. « » « » ,
« » « »
.« » (something ),
. 2y (
“something” ), ,
s “nothing” ,
, 2001, € M , :
. 1964/1899, € . »
, 1998, P .
, 1965.€ ». R :
, 2003, M . {4 PE
, 2000, € — M ,
. 200111904, § » W,
, 2006, § »

O A% # 1 nothing” $FHC B A" (B E R, 2006, A%, €5 ABEitL 7k B3n
(Ritzer, 2004: 193— 200) i 4% Ao i £ A& R 49« nothingness” (“ B, AEHRMIESH, My

METFAERFEHES Ad.

@  FZPTA 193.19%.2000 = A%k LK, FAFIER; 2000 FHET ZHMAITT 10 5 M

(Ritzes 2000; 31 J&).
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