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the ruling elites resort more to legal channels than to party/government authorities.

On the contrary citizens of middle and lower classes trust and rely more on party/
government authorities than to laws for dispute resolution. Furthermore there is little
evidence suggesting that compared to other classes the rising “middle class” prefer
the legal resolution to civil disputes. Hence the authors argue that we shall be cau—
tious of optimistically linking a rising middle class to the rule of law in contemporary

China under dramatic social and economic transitions.
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