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Abstract: When analyzing the roles and effects of social capital in the processes of
status attainment it is essential to solve two puzzles. The first is about the conceptu—
alization and measurement of social capital and the second is to examine whether
employment status (e.g. the self-employed vs. the employed) has an effect on the
creation of social capital measured by different instruments. This research reckons
that the existing measuring instruments differ in terms of designing principles and
functions and researchers need to adjust and adopt appropriate instrument based on
research goals and measurement contexts. In addition with three dimensions of so—
cial capital measured by different instruments this study tries to examine whether
there is a differential in social capital between the self-employed and the employed u—
sing the Job Searching and Network in Urban China ( Guangzhou 2009) data. Re-
sults show that first of all there is no significant difference in access to social cap—
ital embedded in core discussion network between the self-employed and the em—
ployed. Second compared with the employed the self-employment are more likely to
invest and enjoy more social capital embedded in New Year greeting network and in
social eating network.
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......................................................... Wang Maofu 225

Abstract: The new economic sociologists argue that prices are shaped by social net—
works prices are socially constructed prices are made following existing pricing
schemes in a given industry and prices have multiple meanings. Due to the segmen—
tation of the new economic sociology’s various theoretical schools these arguments on
price have not been integrated into a single coherent theoretical framework. The price
views of social constructionism and neo-institutionalism in the organizational analysis
are helpful for us to study the future prices of commodities and the diffusion of pricing
schemes in emerging industries. The price view of cultural sociology argues that price
not only signals a commodity’s quality but also represents certain social features of the
actors relevant to the commodity which is especially relevant to the pricing of con—
sumer products such as fashion and luxurious goods and the pricing of artistic works
and the so called “priceless” goods. The structural economic sociology has an inten—
sive dialogue with economics focusing on trust and reciprocal expectations as govern—
ance arrangement information distribution and dissemination in order to understand
the determination of production cost and transaction cost. The price views of various
new economic sociology theories while different from their counterparts in econom—
ics share some common features: they all focus on the social factors shaping price
volatilities and seek to modify and improve the price theories of economics.

246



