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Abstract: In recent years mixed methods combining quantitative and qualitative
methods are widely used in social sciences. However insufficient attention is paid to
the underlying methodological assumptions and the way in which research strategies
are decided. In fact it remains a debate whether quantitative and qualitative methods
could be combined; furthermore the ontology and epistemology as well as implica—
tions generated from research findings could vary in different practices of mixed meth—
ods research. Taking a study of consumption patterns of the Chinese middle class as
an example this paper elaborated the reason the purpose the methodology and the
research strategies of a mixed methods design and illustrated its application in data
collection and analysis. Using findings from quantitative and qualitative data this
paper demonstrated how mixed methods could expand and deepen research conclusion
and how the complexities and diversities of consumer life could be understood with
representative quantitative data as source of background information.

A Construct Validity Study of C. F. Yang’s Zhong Yong Conceptualiza—
HHOM  +veeemereerenennreenenennneens Yang Zhongfang & Lin Shengdong 167

Abstract: This paper reports a study examining empirically the connectivity of 13 key
constructs laid out in a conceptualization proposed by C. F. Yang for conducting so—
cial psychological research on an indigenous concept—zhong yong the influence of
which is still being observed and felt by people living in modern Chinese societies.
The 13 constructs include: (1) yin/yang co-existence (2) yin/yang convertibility
in social perception (3) social interactional principles (4) balance-conscious—
ness (5) zhong yong beliefs/values (6) trend-awareness (7) holistic (8) inte—
grative and (9) harmonious orientation in dealing with life-events ( 10) public and
(11) private self-consciousnesses ( 12) feeling of ease and ( 13) life-satisfaction.
Eight instruments five indigenously developed and two Western originated were a—
dopted to measure these 13 constructs and administered on 163 college students from
Xia Men University. Pair-wise correlations were compared against the predictions for—
mulated by Yangs model. The results in general supported the model’s predictions
except one yin/yang convertibility. This unexpected result demands some revisions
of both the construct measurements and Yang’s model.

The “Making Out” Game outside the Factory: A case study of “making

out” production in Pearl River Delta area «-----+-e- Huang Yan 187

Abstract: The “making out” phenomenon occurring in the original equipment manu—
facturer ( OEM) industries in the coastal areas has challenged the traditional enter—
prise organization theory. Constrained by the high instability of orders and the labor
market the emerging out-sourcing patterns of “making out” production within facto-
ries or by tenants in the Pearl River Delta area differ remarkably from the traditional
family OEM model. Rushing in orders is neither a supplementary way for household
income ( or temporary household labor) nor a way of creating an industrial reserve
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